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Abstract:

The basic objective of the research was to determine the contribution of each media in the
words of Imam, as well as to discover Imam Khomeini's viewpoint and theory about the
media, especially the Pahlavi press.

Sampling method: Since the sampling of Imam Khomeini's speeches can never reveal his
whole views, his entire speeches and the book of Kashf al-Asrar as his statistical society are
chosen.

Methodology: The method of this research is in accordance with the subject of the thesis,
historical, documentary, exploratory and, in some cases, using the descriptive content
analysis method.

Measurement tool: The abundance of Imam Khomeini's words about the key words such as:
the press, radio, television, cinema, books and theater, in his speeches and his book, Kashf al-
Asrar

Research plan: Imam Khomeini's critique of media about the media and the desperation of
the seasonal media of Imam Khomeini's thought that | have addressed in this essay.

The overall result:

1) Imam Khomeini's practical strategy for media administration is summarized in two
aspects of popular monitoring and guidance of a democratic Islamic government.

2) Imam considered the role of education, training and education to the media
respectively.

3) Imam's viewpoint is closely related to the theory of social responsibility of the press.
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